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BUSINESS ADMINISTRATION 
Division of Organizational Studies  
Kamlesh T. Mehta (2006) Lilly Bitting Farish 
Professor of International Business and Marketing – 
B.Com., M.Com., Maharajah Sayajirao University 
of Baroda, India; M.B.A., Emporia State Uni-
versity; D.B.A., United States International 
University 
Roger L. Ashby (2000) Assistant Professor of 
Business Administration and of Political Science – B.A., 
M.A., Virginia Polytechnic Institute and State 
University; J.D., Stetson University College of 
Law; Ph.D. candidate, Virginia Polytechnic 
Institute and State University 
Kristine Cade Lawyer (1999) Instructor in Business 
Administration – B.A., Duke University; M.Econ., 
North Carolina State University 
Kathy Corley ’02 (2002) Instructor in Business 
Administration and Human Resources, Coordinator of 
Human Resources Program  – B.A., Peace College, 
summa cum laude; M.B.A., with honors, Meredith 
College; Senior Professional in Human Resources 
(SPHR) certification, Human Resources Certifica-
tion Institute 
 

The Business Administration Program at 
Peace College emphasizes both liberal arts and 
business education.  In addition, other courses for 
business majors may be taken on area campuses 
through the Cooperating Raleigh Colleges (CRC) 
consortium. 
 
BUS/HRE 100:  INTRODUCTION TO 
BUSINESS AND WORK 
Three hours each week; Credit: 3 hours; Offered every 
semester 

This course is designed to introduce the 
student to the business world and its activities, 
characteristics, and priorities, as well as appro-
priate and effective worker behavior.  Students 
will learn how human behavior impacts organiza-
tional behavior and results.  The course covers 
fundamental understanding of the business 
environment, work structure, and successful 
conduct in organizations that many students may 
not yet have fully experienced.  New employees 
who arrive equipped with an appreciation of the 
competitive pressures, globalization, diversity, 
changing technology, and other critical traits of 

the contemporary workplace will have a huge 
advantage over others less prepared.  Students in 
this course will be given the foundations of 
human relations and basic business skills and 
knowledge to apply in the organizational setting. 

 
BUS 200:  INTRODUCTION TO 
MANAGEMENT 
Three hours each week; Credit: 3 hours; Offered every 
semester 

This course concerns the management of 
organizations in a competitive environment.  
Regardless of the goals of the organization 
� whether for-profit or for-benefit� managers are 
required to understand the forces external to the 
firm that structure decisions.  This course 
examines the different elements that shape mana-
gerial discretion and the tools that organizations 
use to survive their environments.  The philos-
ophy of this course is that management must be 
understood within the context of organizations 
and how organization environments shape the 
practice of management.  

 
BUS 215:  MARKETING 
Three hours each week; Credit: 3 hours; Offered every 
semester 

This course demonstrates the role of 
marketing in the organization, explores the 
relationship of marketing to other functions, and 
helps students learn to make marketing decisions 
in the context of general management. The course 
shows how effective marketing builds on a 
thorough understanding of buyer behavior to 
create value for customers. Students learn how to 
control the elements of the marketing mix-
including product policy, channels of distribution, 
communication, and pricing-to satisfy customer 
needs profitably. 

 
BUS 221:  PRINCIPLES OF  
ACCOUNTING I 
Three hours each week; Credit: 3 hours; Offered every 
semester 

The ability to understand financial informa-
tion is critical to anyone who wants to invest in 
stock, apply for a loan, or evaluate the profitability 
of a business.  In this course, students will learn 
how to record business transactions, prepare 
financial statements and analyze financial data.  
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Students will be prepared to do basic bookkeep-
ing for a small service-oriented or retail business. 
 
BUS 222:  PRINCIPLES OF  
ACCOUNTING II 
Three hours each week; Credit: 3 hours, Prerequisite: C or 
better in BUS 221; Offered every semester 

The majority of business sales are generated 
by corporations.  In this continuation of BUS 221, 
students will be able to record basic transactions 
of partnerships and corporations.  Emphasis is 
given to developing critical thinking about 
complex financial data and ratio analysis.  
Students will also be introduced to basic 
managerial accounting terminology and cost-
volume-profit analysis. 
 
BUS 250:  PERSONAL INVESTING 

Three hours each week; Credit: 3 hours; Offered fall 
semester, odd years 

The study of financial markets for individual 
investors. Strategies for investments, equity 
portfolios and debt financing will be presented. 
Financial options available to individuals and 
families will be discussed. 

 
BUS 270:  BUSINESS LAW 
Three hours each week; Credit: 3 hours; Offered when 
needed 

This course addresses the legal and ethical 
issues confronting the business manager. This 
course addresses the legal system, legal processes, 
and several areas of substantive commercial law 
relevant to management decisions. In addition, it 
discusses the developing recognition of legal and 
ethical issues, and their managerial implications. 
The concepts studied in this course include 
product liability, the administrative legal process 
of regulation, antitrust, and the contract as the 
fundamental legal instrument of global 
commercial relations. 
 
BUS 280:  PERSONAL FINANCE 
Three hours each week; Credit 3 hours; Offered fall 
semester 

An introduction to personal finance.  Topics 
include household budgeting, banking services, 
insurance, income taxes, consumer credit and 
time value of money.  Emphasis will be placed on 
helping students understand and make decisions 

about buying health and life insurance, buying a 
home, making car payments, creating a budget 
and paying personal income tax.  Course will use 
basic textbook on "Personal Finance" 
supplemented with guest speakers. 

 
BUS 295:  SPECIAL TOPICS IN BUSINESS 
Credit: 1-4 hours 

A course whose content may vary from term 
to term according to the needs of the academic 
department, student demand, or the interests of 
the faculty member. 
 
BUS 322:  ADVERTISING 
Three hours each week; Credit: 3 hours, Prerequisite:  
BUS 215; Offered spring semester 

This course examines the creation of an 
advertising strategy, and explores the planning 
and execution of advertising and related 
promotional functions.  Among the topics 
discussed are setting advertising objectives and 
budget, media strategy, creative strategy, and 
measuring advertising effectiveness. It also 
evaluates controversies surrounding advertise-
ment effectiveness measurement, and reviews 
legal issues, including privacy, deception, and 
advertisement substantiation. The course 
emphasizes the management of advertising 
campaigns, expenditures, and the integration of 
advertising efforts as part of the total marketing 
program. 

 
BUS 327:  CONSUMER BEHAVIOR 
Three hours each week; Credit: 3 hours, Prerequisite:  
BUS 215; Offered fall semester, odd years 

This course provides an overview of current 
knowledge about consumer behavior.  Basic 
behavioral science and specific techniques used in 
marketing practice are covered. Course topics 
include focus group interviews and qualitative 
research, survey analysis, sensory and perceptual 
analysis, attitude analysis, value analysis, and 
psychographics. The approach is not 
mathematical, but is technical. The course is 
directed at students preparing for positions in 
brand management, advertising, and marketing 
research. 
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BUS 300:  MARKETING RESEARCH 
Three hours each week; Credit: 3 hours, Prerequisite:  
BUS 215 and STA 201; Offered fall semester, even years 

This course considers the gathering of 
marketing-related data from individuals and 
organizations, with particular emphasis on inte-
grating problem formulation, research design, and 
sampling so as to yield the most valuable informa-
tion.  Statistical approaches to improve marketing 
decision making in such areas as strategic market-
ing, advertising, pricing, sales force management, 
sales promotions, new products, and direct 
marketing are examined.  The development, 
implementation, and use of quantitative models 
are emphasized.  
 
BUS/LEA 312:  LEADERSHIP IN  
ORGANIZATIONS: THEORY AND  
PRACTICE 
Three hours each week; Credit: 3 hours; Prerequisites:  
LEA 101-102 or permission of the  instructor  
 The concept of organization is often con-
nected with large-scale bureaucracies where 
creativity is stifled, where there is a lack of 
concern for the individual needs of employees, 
and where only individuals in the highest 
positions have voice.  Although many organiza-
tions still meet this image, there has been a major 
shift in today’s business environment, resulting in 
organizations becoming more open networks of 
people who collaborate to work toward shared 
goals.  The main purpose of this course is to 
prepare students for facilitating effective  
leadership so that the organization is well-
positioned for the demands of a diverse, complex, 
and changing society. 
 
BUS/LEA 316:  ETHICAL LEADERSHIP:  
THEORY AND PRACTICE 
Three hours each week; Credit: 3 hours; Prerequisites:  
LEA 101-102 or permission of the instructor 
 This course will explore the ethical and moral 
responsibilities of leadership.  Students will study 
the moral obligations of leaders and followers and 
how leaders shape the moral environment of 
institutions and other formal and informal 
organizations.  The course will also address the 
public and private morality of leaders, as well as 
how leaders convey values through language, 
symbolic actions, and as role models.  In order to 

prepare students for their various career paths, 
ethical issues related to leadership within a variety 
of contexts will be examined. 
 
BUS/COM/HRE 332:  ORGANIZATIONAL 
COMMUNICATION 
Three hours each week; Credit: 3 hours 

This course describes the role and importance 
of organizational communication within the 
evolving social context. The goal is to examine 
current business practices, while at the same time, 
offering a thorough consideration of the history, 
theory and research on communication and 
organizations. 

 
BUS 345:  PERSONAL SELLING 
Three hours each week; Credit: 3 hours; Prerequisite:  
BUS 215; Offered fall semester, even years 

The focus of this course is to develop the 
ability to accurately identify the customer's needs 
and deliver the appropriate solution using 
relationship-building skills and the application of 
modern sales automation technology to adapt to 
ever-changing market conditions. The objective 
of this course is to develop an in-depth 
understanding of the theories, functions, and 
workings of the sales function in organizations. 
This course discusses the strategic and tactical 
aspects of the sales function. The course blends 
theory and practice and is intended for students 
whose careers will require them to be deeply 
involved with sales promotion decisions, either as 
line managers or as consultants. 
 
BUS 350:  SIFE (STUDENTS IN FREE 
ENTERPRISE) TEAM SUPPORT 
Credit: none; Prerequisite: permission of the instructor; a 
prerequisite course for BUS 450 

Students enrolled in this course  will support 
the SIFE team in defining, researching, docu-
menting, and completing projects.  The intent of 
this course is to replicate an entry-level position in 
a consulting firm.  In this course students will be 
exposed to, and develop an understanding of, the 
leadership and project management techniques 
they will need before being promoted to SIFE 
positions of responsibility 
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BUS 360:  MANAGERIAL ACCOUNTING 
Three hours each week; Credit: 3 hours, Prerequisite: 
BUS 222; Offered when needed 

The application of cost analysis to manage-
ment problems. While financial accounting 
focuses on the external interpretation of financial 
reports, this course emphasizes internal reporting 
to assist managers. Planning and control 
techniques, basis cost analysis, capital budgeting, 
activity-based management, using both 
quantitative and behavioral applications are 
covered. 

 
BUS 390:  PRODUCTION AND 
OPERATIONS MANAGEMENT 
Three hours each week; Credit: 3 hours, Prerequisite:  
BUS 200, 215, 222, and CIS 100; Offered spring 
semester 

An introduction to production and opera-
tions management that covers manufacturing, 
services, and experiences.  The course addresses 
the strategies available in the operations function, 
the identification of operations problems, and 
their solutions.  The topics covered in this course 
include product design and planning issues, 
capacity and location planning, facility layout, 
intermediation, technology, and strategic plan-
ning for the operations function. 
 
BUS 415:  CORPORATE FINANCE 
Three hours each week; Credit: 3 hours, Prerequisite:  
BUS 221, BUS 222, STA 201; Offered every semester 

This course serves as an introduction to 
business finance, financial management and 
investments.  Students in this course will analyze 
corporate financial policy, including capital 
structure, cost of capital, dividend policy, and 
related issues The primary objective is to provide 
a framework, concepts, and tools for analyzing 
financial decisions based on fundamental 
principles of modern financial theory.  The 
approach is rigorous and analytical. 
 
BUS 420:  GLOBAL MARKETING 
Three hours each week; Credit: 3 hours, Prerequisite:  
BUS 215; Offered spring semester, even years 

Company survival and growth in the coming 
years will require a move toward global marketing 
with its many potential rewards and risks.  This 
course examines the challenge of entering and 

operating effectively in foreign markets.  This 
course examines the challenge of leading a 
company in today's global business environment. 
With a focus on the design and management of 
inter-organizational systems, the class considers 
constraints and opportunities facing a firm that 
wishes to distribute its products or services 
overseas.  

 
BUS 425:  MARKETING MANAGEMENT 
Three hours each week; Credit: 3 hours, Prerequisite:  
BUS 215; Offered fall semester, odd years 

An introduction to the managerial techniques 
used in planning and conducting marketing 
programs in the for-profit and for-benefit 
segments of the economy. This courses covers 
concepts, methods, and applications of decision 
modeling to address marketing issues such as 
market segmentation and positioning, new 
product development, and advertising response 
and budgeting. Uses advanced techniques to 
model marketing decision problems facing 
marketing managers to ensure optimum outcomes 
for the firm and its managers.  
 
BUS 430:  INTERNATIONAL BUSINESS 
ENTERPRISE 
Three hours each week; Credit: 3 hours, Prerequisites: 
BUS 200, BUS 215, ECO 211; Offered spring 
semester, odd years 

Discuss how and why countries differ.  
Review the economics and politics of 
international trade and investment. Understand 
the functions and forms of the global monetary 
system.  Examine the strategies and structures of 
international businesses.  Assess the special roles 
of an international business' various functions. 
 
BUS 440:  GLOBAL OPERATIONS 
Three hours each week; Credit: 3 hours, Prerequisites: 
BUS 200, junior or senior standing, or permission of the 
instructor; Offered once yearly or as needed 

We are living in a global economy and doing 
business in a global marketplace.  Do current 
trends around the world affect the global opera-
tions of a firm?  In order to do business in a 
global marketplace, companies and individuals 
need to understand current trends and patterns.  
In this course, you will learn about current trends 
affecting businesses and individuals.  The current 
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trends discussed in this course are the globaliza-
tion, outsourcing, and interdependency of nations 
for economic, political, and strategic reasons.  The 
global operations of a firm include numerous 
activities.  The course emphasizes international 
management operations, functions, cross-border 
negotiations and communications, global 
alliances, multi-country affiliate structures, policies 
and procedures, sources of global staffing and 
training, global strategy formulations, and 
practices of international, multinational, and 
global corporations.  The course will provide you 
with an understanding of the complexities and 
difficulties involved in operating a global business 
and of the indicators of success for businesses 
operating across national borders.  

 
BUS 445:  CROSS-CULTURAL 
MANAGEMENT 
Three hours each week; Credit: 3 hours, Prerequisites: 
BUS 200, junior or senior standing, or permission of the 
instructor; Offered once yearly or as needed 

Are we living in a world of homogenous or 
heterogeneous culture?  Is there a “universal” 
culture?  Are there regional cultures?  Do you 
know how to interact with people from different 
cultures around the world?  The business environ-
ment is characterized as culturally diverse, 
sensitive, and interdependent.  In the 21st century, 
business firms will be required to cope with chal-
lenges such as globalization of cultures, socio-
cultural trends, and exportation of dominant 
cultures.  This course emphasizes the impact of 
cultural differences around the world on the 
success and failure of a firm and vice versa.  It will 
address management styles across cultures and the 
characteristics of a global manager cadre.  Topics 
covered include business protocols, cultural 
taboos, cultures of different countries, global 
managers as change agents, global workforce 
diversity, impact of technology on cultures, 
intercultural sensitivity, interactions with people 
of different ethnic and religious backgrounds, 
expatriate issues, the role of the global manager, 
and the influence of global companies on people 
and cultures.  

 

BUS 450:  STUDENTS IN FREE  
ENTERPRISE (SIFE) 
Credit: 3 hours, Prerequisite: BUS 350 and permission of 
the instructor 

The SIFE course offers students the oppor-
tunity to develop leadership, teamwork and 
communication skills through learning, practicing, 
and teaching the principles of free enterprise.  
SIFE students learn by participating in educa-
tional outreach projects, including market 
economics, entrepreneurship, personal and 
financial success, and business ethics.  SIFE 
students apply the business concepts learned in 
the classroom to real-world problems. 

 
BUS 480:  BUSINESS POLICY 
Three hours each week; Credit: 3 hours, Prerequisite: 
Senior standing required and completion of all business core 
requirements; Offered spring semester 

A company attains a competitive position 
when the configuration of its product mix and 
service activities generates superior value for 
customers. The challenge of formulating effective 
competitive strategy is to balance the 
opportunities and risks associated with dynamic 
and uncertain changes in industry attractiveness 
and competitive position. This course helps 
students develop skills for formulating strategy.  
This the capstone course for all students seeking a 
degree in Business Administration. 
 
BUS 490/491:  BUSINESS INTERNSHIP  
I AND II 
Credit: 1 to 6 hours; Prerequisite: BUS 200, 215, 221, 
222,  ECO 211, two 300-level or higher business courses  

This course is an employment experience with 
a local business in support of the business 
management program.  Academic credit must be 
earned in the same semester in which the 
Internship was conducted. No more than 6 (six) 
semester hours toward a baccalaureate degree can 
consist of internship/cooperative education 
credit.  
Note : Any student who has not completed her 
learning agreement for her internship by the 
last day to drop will be assigned a W for the 
internship experience for that semester. 
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BUS 492/493/494:  DIRECTED STUDY 
Three hours each week; variable credit; Prerequisite: junior 
or senior status  

A course addressing a specific topic or 
problem of interest to a student, designed 
collaboratively by the student and faculty 
members, resulting in a paper, report, critiqued 
performance or production, or other assessable 
evidence of value added to the student’s 
educational experience. A contract of 
expectations by the student and by the 
supervising faculty member(s) must be approved 
by the advisor, the Division Chair and the 
Registrar prior to registration. No more than six 
(6)) semester hours toward the baccalaureate 
degree can consist of independent study credit. 
 
BUS 495:  SPECIAL TOPICS IN BUSINESS 
Credit: 1-4 hours 

A course in which content may vary from 
term to term according to the needs of the 
academic department, student demand, or the 
interests of the faculty member.  

CHEMISTRY  
Division of Sciences  
Catherine H. Banks (1994) Assistant Professor of 
Chemistry – B.A., Wittenberg University; Ph.D., 
Vanderbilt University; Postdoctoral work, Texas 
A & M University 

 
CHE 111-112:  GENERAL CHEMISTRY * 
Three hours lecture each week, three hours lab each week; 
Credit: 4 hours; Prerequisite: two years of high school 
algebra for CHE 111, CHE 111 with at least a “C” 
average for CHE 112; Recommended: high school 
chemistry 

This course will introduce the fundamental 
principles of chemistry, matter, and the changes 
that matter undergoes.  You will use demonstra-
tions and laboratory experiments to obtain a clear 
understanding of the material presented.  Topics 
related to your major and to environmental issues 
will show you the chemistry around you.   

 
CHE 211-212:  ORGANIC CHEMISTRY * 
Three hours lecture each week, three hours lab each week; 
Credit: 4 hours; Prerequisite: CHE 112 with at least a 
“C” average 

Organic chemistry is a systematic study of 
carbon compounds.  This course provides a 
foundation for further studies of biology, 
chemistry, and biochemistry. You will study the 
types of organic compounds and their reactions 
and uses in everyday life.   
 
CHE 295:  SPECIAL TOPICS IN CHEMISTRY 
Credit: 1-4 hours. 

A course whose content may vary from term 
to term according to the needs of the academic 
department, student demand, or the interests of 
the faculty member. 
 
CHE 350: BIOCHEMISTRY 
 Credit 4 hours; Prerequisite: CHE 211 with a grade of 
“C” or better; Three hour lecture and one hour problem 
session each week 

Biochemistry is the study of the molecules 
and chemical reactions of life.  You will use the 
principles and language of chemistry to explain 
biology at the molecular level.  The major types of 
biomolecules will be studied, as well as their use 
in metabolism and bioenergetics. 




