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COMMUNICATION  
Division of Organizational Studies 
David McLennan (1995) Professor of Communi-
cation and Political Science; Associate Dean for 
Institutional Effectiveness – B.A., M.A., University of 
Virginia; Ph.D., University of Texas at Austin 
Teresa L. Holder (1998) Associate Professor of 
Communication, Chair of Division of Organizational 
Studies – B.A., Tennessee Temple University; 
M.A., Indiana State University; Ph.D., Ohio 
University 
Roger W. Christman (2000) Instructor in Commu-
nication, Coordinator of Communication Program – B.A. 
State University of New York at Stony Brook; 
M.Ed., University of Louisville 
Earl Croasmun (2005) Instructor in Communication 
– B.S., West Virginia University; M.A., Southwest 
Missouri State University; A.B.D., University of 
Texas-Austin 
Eileen Hemenway (2000) Instructor in Communi-
cation – B.S., M.A., Southern Illinois University; 
Ph.D., American Institute 
Peter Kenny (2003) Instructor in Communication – 
B.A., Southwestern College of the Assemblies of 
God; M.A., Regent University 
Renee McCoy (2003) Instructor in Communication – 
B.A., Florida A&M University 
 
COM 101:  PUBLIC SPEAKING  
Three hours each week; Credit: 3 hours  

The ability to compose and deliver an 
effective speech to an audience will enable you to 
succeed personally and professionally.  In this 
course, you will learn how to overcome the 
nervousness or “stage-fright” that everyone 
experiences when asked to speak in public.  You 
will also develop your analytical thinking by 
learning how to analyze an audience and write a 
speech for that audience using effective 
informational and persuasive strategies.  You will 
practice effective verbal and non-verbal techni-
ques that will help you comfortably deliver the 
message in any situation.  
 
COM 105, 106-405, 406:  STUDENT 
NEWSPAPER PUBLICATION I AND II 
Credit: 1 hour  

Put your growing communication skills into 
practice, have your work published, add to your 

portfolio, and have an impact on the college 
community – that’s what this course is all about.  
Students organize themselves into a working staff 
that publishes regular issues of the student 
newspaper, The Peace Times.  There’s a lot to do, 
and staff members do it. 
 
COM 170:  INTRODUCTION TO MEDIA  
PRODUCTION 
Three hours each week; Credit 3 hours 

Digital storytelling is a powerful tool used by 
many organizations and businesses to persuade an 
audience in how they think, how they feel, and 
what they will do.  Learn the fundamental 
elements in creating a media project effectively.  
From the script to the screen, you’ll learn the 
basics of creating a video of your own.  During 
the course, you’ll learn how to tell a story visually 
while learning basic techniques in operating digital 
cameras, lighting and sound equipment, and post 
production non-linear computer editing 
 
COM 201:  INTRODUCTION TO MEDIA  
STUDIES 
Three hours each week; Credit: 3 hours 

This is the big picture, a broad overview of 
the many media that make up “the media.”  The 
subject matter is as familiar as our car radio and as 
fresh as last night’s Web surfing.  Examining the 
Internet, magazines, Hollywood moviemaking 
and lots of other industries, the course is aimed at 
consumers and potential practitioners of the 
media.  Various perspectives, including historical, 
cultural, legal, and economic, are explored. 

 
COM/ENG 210:  BUSINESS  
COMMUNICATION 
Three hours each week; Credit: 3 hours; Prerequisite: 
COM 101  

Superior communication skills will help you 
stand out in the workplace.  In this course, you’ll 
develop the written and oral communication skills 
needed for a business environment.  Topics in-
clude: understanding your audience, how commu-
nication style can help or hinder your interaction 
with others, writing strategies, resume writing, 
selection interviewing, report writing, and oral 
presentations. 
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COM/HRE 212:  INTERPERSONAL 
COMMUNICATION 
Three hours each week; Credit: 3 hours 

Within your family, work, and personal rela-
tionships, communication often determines how 
satisfied and effective these relationships become.  
The abilities to speak clearly, listen effectively, and 
handle conflict cooperatively are among the skills 
you will learn and practice in this course.  You will 
learn a great deal about your communication 
attitudes and skills, as well as how the communi-
cation behaviors of others with whom we have 
relationships impact our thoughts and feelings. 
 
COM 235:  WRITING FOR THE MEDIA I 
Three hours each week; Credit: 4 hours 
 Good writing is fundamental to any commu-
nication enterprise, as it is for almost any under-
taking in our information society.  In this course, 
you will learn to recognize and apply different 
kinds of media writing, from print journalism to 
broadcast journalism to public relations.  Also 
emphasized are key concepts such as accuracy, 
objectivity, and attribution.  
 
COM 250:  PHOTO JOURNALISM 
Three hours each week; Credit: 3 hours; Prerequisite: 
COM 201 

Digital photography is a malleable and 
integral part of multimedia.  Once an image is 
captured in digital form, it can be manipulated 
and used relatively easily and quickly in various 
ways – from family snapshots to newspaper pho-
tographs to web site illustrations.  This course will 
introduce you to the basic hardware and software 
required and to several of the many uses digital 
photographs can be put to, and it will help you 
develop an eye for composing and producing 
powerful images 

 
COM 260:  DESKTOP PUBLISHING AND  
EDITING 
Three hours each week; Credit: 3 hours; Prerequisite:  
COM 235e 

The little-known but hugely important role of 
the copy editor is the focus of this hands-on 
course.  Somebody has to take the jumble of 
photos, graphics, and text and turn them into an 
eye-catching publication, and that’s just what the 
copy editor does – all while correcting spelling, 

checking facts, and writing headlines.  In this 
course, you will learn contemporary design princi-
ples and how to apply them with publication 
software, strengthen your command of grammar, 
and become familiar with Associated Press style 
 
COM 295:  SPECIAL TOPICS IN 
COMMUNICATION 
Credit: 1-4 hours 

Watch for these occasionally offered topics-
based seminars offered by the Communication 
Department. 
 
COM 301:  INTERCULTURAL 
COMMUNICATION 
Three hours each week; Credit: 3 hours; Prerequisite:  
COM 101 

What does it mean to be polite?  How do you 
show respect?  How do I know if you like me?  
The answers to these questions vary depending 
on where you live.  How does language reflect 
and define the culture of a society?  Even within 
our own culture, differences such as race, class, 
and gender create subcultures that create com-
plexity and sometimes, confusion.  In this course, 
we’ll discuss cross-cultural encounters and ways 
to bridge the gap. 
 
COM/ENG 309:  ARTICLE AND ESSAY 
WRITING  
Three hours each week; Credit: 3 hours.  This course has 
been approved for advanced writing credit. 
 In this course, you’ll develop your skills in non-
fiction writing, including: profiles, essays, opinion pieces, 
investigative reports, interviews, personal narratives, etc.  
During the semester, you’ll apply principles for analyzing 
the interaction between subject matter, purpose, audience, 
and language. 
 
COM 330:  INTRODUCTION TO PUBLIC 
RELATIONS 
Three hours each week; Credit: 3 hours; Prerequisite:  
COM 210 

Public Relations is a broad field and touches 
every industry.  This survey course will give you 
an introduction and overview of the field of PR, 
including the history, theory, principles, and how 
PR fits in as an important function in 
organizations 
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COM/BUS/HRE 332:  ORGANIZATIONAL 
COMMUNICATION 
Three hours each week; Credit: 3 hours 
 Since we spend so much time at work, the 
workplace plays a significant role in each of our 
lives.  How do organizations make decisions?  
What is organizational culture?  How do you 
understand and navigate office politics?  In this 
course, we’ll examine theoretical perspectives that 
offer answers to these questions. 
 
COM 335:  WRITING FOR THE MEDIA II  
Three hours each week; Credit: 4 hours; Prerequisite:  
COM 235 

This is the opportunity to raise those basic 
skills developed in part one (COM 235) of the 
writing sequence to a higher level.  In part two, 
you’ll function like a real reporter to produce 
substantive articles of publishable quality.  The 
assignments are more demanding, and emerging 
concepts such as computer-assisted reporting and 
civic journalism are addressed. 
 
COM/ENG 341:  PROFESSIONAL 
WRITING   
Three hours each week; Credit: 3 hours.  This course has 
been approved for advanced writing credit. 

This course will help you develop your writing 
skills for professional settings, including special-
ized documents, technical writing and editing, and 
publication management. 
 
COM 350:  MEDIA PRODUCTION I 
Three hours each week; Credit 3 hours 

Before you say “Lights, Camera, Action!” 
you need to understand what’s required in pro-
ducing a video.  In this class, we will learn the pre-
production and production elements that go into 
creating a media product.  From budgeting, 
scriptwriting, storyboarding, camera operation, 
lighting, sound design, and directing, you will 
experience the process of creating a movie before 
it goes to the editor.  Later, in COM 450, you’ll 
learn how to edit and complete your story 
 
COM 370:  PERSUASION 
Three hours each week; Credit: 3 hours.  This course has 
been approved for advanced writing credit. 

We live in a world where people constantly 
try to influence, to think, and to behave in certain 

ways.  Advertisers, salespeople, and even our 
friends attempt to persuade us; some successfully 
and others unsuccessfully.  In this course, you will 
learn about theories and research that helps 
explain why some persuasion is successful and 
other persuasion is not.  You will also practice 
using persuasive techniques and strategies in 
creating written, spoken, and visual messages as 
you develop text used in advertising, public 
relations, or political campaigns. 
 
COM 410:  INTERNATIONAL 
 COMMUNICATION 
Three hours each week; Credit: 3 hours 

The rapid spread of communication technol-
ogies has paved the way for globalization, a 
modern-day phenomenon that sparks geopolitical 
wrangling and radical activism.  Does interna-
tional communication foster freedom and cross-
cultural understanding or does it promote a new 
kind of imperialism through which developed 
nations exploit the Third World?  These and other 
timely issues, such as mass media’s role in 
spurring national development, are addressed in 
this research course.  
 
COM 415:  CONFLICT RESOLUTION 
Three hours each week; Credit: 3 hours 

During this course, you will gain an under-
standing of how your family and individual 
conflict style impacts your relationships with 
others, both in the workplace and at home.  This 
course provides a survey of conflict theory and 
research, as well as practical applications in getting 
along with others. 

 
COM 430:  PUBLIC RELATIONS CASES 
AND CAMPAIGNS 
Three hours each week; Credit: 3 hours; Prerequisite 
COM 330. 

This course will give you the opportunity to 
do professional client work with organizations in 
the community.  This capstone course combines 
collaborative learning model with service learning, 
allowing you to work with a small team to address 
a communication-related problem or opportunity. 
You’ll see your efforts and ideas make a 
difference. 
 



Course Descriptions 

 

115 

COM/PSC 435:  POLITICAL CAMPAIGN 
COMMUNICATIONS 
Three hours each week; Credit: 3 hours 

Have you ever thought about running for 
political office?  Working on a political campaign?  
How about just wondering about how some 
people get elected and others do not.  This course 
will help you understand electoral politics from an 
“insider’s perspective.”  You will learn and prac-
tice all of the skills used by candidates and 
campaign consultants in running and participating 
in successful campaigns.  You will learn how to 
create a campaign plan, construct effective mes-
sages (advertisements, speeches, and web pages) 
used in campaigns, and how the media play such 
an important role in political campaigns.  Even if 
you never run for office, you will leave this course 
with a better understanding of how political 
campaigns work. 
 
COM 440:  MASS MEDIA LAW AND 
ETHICS 
Three hours each week; Credit: 3 hours 

The two overarching questions asked in this 
course are: What can communicators do, and what 
should they do?  The United States’ fundamental 
belief in free expression is enshrined in the First 
Amendment, but knowing when, how, and to 
what degree the press can be restricted is clarified 
only through the examination of key legal 
precedents.  Students in this course will study 
landmark cases such as Times v. Sullivan and 
Gitlow v. New York, but then go on to develop 
an understanding of the ethical responsibilities 
that accompany the constitutional protections 
 
COM 445:  GENDER ISSUES IN THE 
WORKPLACE 
Three hours each week; Credit 3 hours 

Do women have difficulty getting credit for 
their contributions in the workplace?  In this 
course, we’ll address some of the key issues you’ll 
face in your work life as a woman.  In particular, 
we examine the way language and gender 
stereotypes may prevent you from being heard or 
promoted in the workplace.  
 

COM 450:  MEDIA PRODUCTION II 
Three hours each week; Credit: 3 hours; Prerequisite: 
COM 350 
       Now that you have the footage in the can, 
what do you do?  In this class, we will learn how 
to assemble all of the video, stills, graphics, special 
effects, transitions, natural sounds, and music into 
a media production extraordinaire.  We use the 
industry-leading software Final Cut to create 
effective storytelling and output the finished 
product onto DVD and the internet. 
 
COM/PSC 455:  MEDIA AND AMERICAN 
POLITICS 
Three hours each week; Credit: 3 hours 

Often called the “Fourth Estate,” the 
modern mass media strongly influence our 
attitudes and beliefs about government and 
politics.  In addition, the media—the internet, 
newspapers, radio, and television—are also 
influenced by politicians and government officials.  
In this course, you will learn more about the 
complex interaction that defines the relationship 
between media and politics. If you are interested 
in topics like media bias, freedom of the press, 
imbedded journalists, or many other topics that 
touch on media and politics, this course will help 
you, whether you are an aspiring journalist, future 
elected official, or concerned citizen. 
 
COM 460:  MEDIA AND SOCIETY 
Three hours each week; Credit: 3 hours 

Do you believe that television violence leads 
to a more violent society?  How about advertis-
ing’s effect on buying behavior?  Do you wonder 
why there is no music on commercial radio worth 
listening to? These and other questions are 
considered in this course.  You will examine 
controversial topics related to media’s effect on 
the society in which you live.  You will understand 
how legal, economic, and political systems often 
control what you watch, read, and hear in the 
media.  The goal of the course is to make you a 
more thoughtful consumer of media messages 
and, if you have a goal to work in the industry, to 
be more intentional in your work as you 
understand the influence of this always-changing 
and growing influence on society. 



 Course Descriptions 

 

116 

COM 470:  SENIOR SEMINAR 
Credit: 1 hour; Prerequisite: senior standing 
 What will life be like when you’re working 
full time in your field?  This capstone seminar will 
help you prepare for graduation and the transition 
to your first job.  Topics for the seminar include 
resume and portfolio development, selection 
interviewing, and professional development. 
 
COM 490:  COMMUNICATION 
INTERNSHIP  
Credit: 1 to 6 hours; Prerequisite: junior or senior status 
      This course will help you gain in-depth work 
experience by applying classroom knowledge and 
skills to real-world professional situations.   
No more than six semester hours of internship credit can 
be applied toward the baccalaureate degree.   
Note :  If you have not completed your 
internship learning agreement by the last day 
to drop, you will be assigned a “W” for that 
semester. 
 
COM 492/493/494:  DIRECTED STUDY 
Credit: 2-4 hours; Prerequisite: junior or senior status 
 This course will give you the opportunity 
to explore a topic of your choice in depth.  Your 
independent project, in cooperation with a faculty 
sponsor, will produce a paper, critiqued 
performance, or production.  A contract of expec-
tations by the student and by the supervising 
faculty member(s) must be approved by the 
advisor, the division chair, and the Registrar prior 
to registration.  No more than six (6) semester 
hours toward the baccalaureate degree can consist 
of independent study credit. 
 
COM 495:  SPECIAL TOPICS IN 
COMMUNICATION 
Credit: 1-4 hours 
 Watch for special topic-based seminars, 
which are offered periodically by the Communi-
cation Department. 
 

COMPUTER INFORMATION 
SYSTEMS   
Division of Sciences 
Kimberly Hocking (1998) Public Services Librarian, 
Instructor in Computer Information Systems – B.A., 
Canisius College; M.L.S., State University of New 
York at Buffalo 
Mary VanMatre (2003) Network Operations 

Analyst, Instructor in Computer Information Systems 
– B.A., Tulane University; CCNC, MCSE, A+  

 
CIS 200:  INTRODUCTION TO  
COMPUTERS  
Credit: 3 hours 

This course is aimed at students interested in 
career opportunities that involve computers. It is 
an in-depth look at fundamental concepts and 
terminology of computer organization and use. 
This course examines where computers are used, 
how they are networked, and the impact each of 
these has on organizations. 
 
CIS 240:  INTRODUCTION TO  
eBUSINESS 
Credit:  3 hours 

This course will teach students the funda-
mentals of eBusiness, including the internet, 
intranets, and extranets as communications and 
transaction processing networks.  Using case 
studies, as well as a review of management 
information systems and eBusiness terminology 
and principles, the students will become familiar 
with Internet and intranet company applications, 
as well as best practices.   

 
CIS 250:  COMPUTER APPLICATIONS II 
Credit: 3 hours; Prerequisite: must pass the computer 
competency exam 

The study and use of various computer 
applications needed in organizational decision-
making and presentation.  Students will learn 
advanced procedures in Excel, FrontPage, Word, 
and PowerPoint.  Students will be required to 
build and manage a web site. 

 
CIS 260:  BUSINESS APPLICATIONS 
Credit:  3 hours; Prerequisite: CIS 250 

This course provides preparation in solving 
business problems using computers.  It covers 




